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MillerKnoll Recognized as One of 50 Most Community-Minded Companies in
the United States by Points of Light
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ZEELAND, Mich., June 23, 2026 — MillerKnoll, a global collective of design brands, has been named a 2026 honoree ofThe Civic 50 by Points of Light, recognizing it as one of the 50 most community-
minded companies in the United States for the second consecutive year. This year, MillerKnoll was also named a Sector Leader in the Consumer Discretionary category.

The Civic 50 serves as a national standard for corporate citizenship, highlighting how companies embed community engagement into their business. The data-driven survey evaluates organizations across
key dimensions of social impact, including investment of resources, integration across business functions, institutionalization through policies and systems, and impact measurement.

"This recognition reflects the ongoing commitment of our associates and design partners, who continue to give back with purpose and care,” said Linda Brand, President of MillerkKnoll Foundation. “At
MillerKnoll, we see community engagement as essential to our work and a catalyst for designing a brighter future."

MillerKnoll Foundation partners with associates around the world to support nonprofits and initiatives aligned with the company’s mission to be a force for the good of humankind. Through its focus on
community engagement and social impact, the Foundation helps direct time, talent, and resources to the places they can make a lasting difference. Examples of MillerKnoll Foundation signature events
include Global Day of Purpose, when associates come together to give back to their local communities, and WeCare, an opportunity for the MillerKnoll community to create holiday gifts for underserved
youth.

Visit the Points of Light Civic 50 website to learn more about the 2026 honorees and insights from this year’s survey.


https://www.pointsoflight.org/the-civic-50/
https://www.pointsoflight.org/the-civic-50/

About MillerKnoll

MillerKnoll is a global collective of design brands built on the foundation of two icons of modernism: Herman Miller and Knoll. The portfolio also includes furniture and accessories for commercial and
residential spaces from Colebrook Bosson Saunders, DWR (Design Within Reach), Edelman, Geiger, HAY, HOLLY HUNT, Knoll Textiles, Maharam, Muuto, NaughtOne, and Spinneybeck | FilzFelt. Guided
by a shared purpose—design for the good of humankind—MillerKnoll generates insights, pioneers innovations, and champions ideas to better align spaces with how people live, work, and gather. In fiscal
year 2025, the company generated net sales of $3.7 billion. For more information, visit millerknoll.com.
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